
PrivacyMark Design Concept

In accordance with the purpose of the PrivacyMark System, the design of its logo
 is intended to have the following meanings:

First, the initials of “Personal Information” (“P” and “I”) were combined and personified.
The oval surrounding them expresses a message that personal information is protected.

Next, “P,” being particularly symbolic as it is also the initial of “Privacy” and “Protect,”
 is made to stand out.

Detailed description of each part

The catchword “Privacy”
 is highlighted
 for easy recognition.

The oval, which carries a soft
 image, expresses a
 sense of security and harmony.
The accreditation number is
 aligned to the vertical center
 line of the oval in a balanced
 manner. The size is designed
 to be appropriate for the mark
 so that the number does not
 stand out too much.

The combination of “P” and “I,”
 which looks like the relaxed pose
 of a person with their hand on
 their head, also conveys the image
 of a person feeling a pleasant
 breeze blowing over their body.

This indicator, slightly smaller
 than the accreditation number
 above it, shows that the
 accredited company complies
 with JIS Q15001: 2006.


